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ABSTRACT 

The tourism sector is one of the contributors to Indonesia's National Income, with a target of 

1.8 million foreign tourists and a Tourism Foreign Exchange of 0.47 billion US dollars in 2022. 

Bekelir village is famous for its mural village tours, three-dimensional paintings and graffiti 

with creative designs, unique and instagramable. The purpose of the study was to identify and 

analyze the economic benefits created by the application of the CBT concept in Bekelir Village. 

The research methodology is CBT approach, using non-probability sampling with purposive 

sampling technique. Bekelir village does not have anything to be proud of, but with the CBT 

tourism community it makes this village lively and colorful, giving rise to business 

opportunities for the people in Bekelir village, it can be seen that there are new jobs and 

additional income obtained from the many local tourists and tourists. outsiders who came to 

Bekelir Village. Based on the value of Keynesian Income Multiplier, Ratio Income Multiplier 

type I and Ratio Income Multiplier type II show values above standard or greater than 1, this 

indicates that there is added value given from this tourism object to the surrounding community 

in the form of increased income from business ventures. which is conducted. There is an 

increase in welfare felt by the community in Bekelir Village, thus opening up new job 

opportunities and developing the community's economy, in this case, MSMEs. 
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PRELIMINARY 

Indonesia is rich in tourism resources and types of tourism, ranging from nature 

tourism, marine tourism, health tourism, water tourism, educational tourism, culinary tourism, 

historical tourism and art tourism. Meanwhile, tourism is divided into types of tourism based 

on geographical location, according to its effect on the Balance of Payments, according to the 

reason or purpose of the trip, according to the time of visit, according to the object, according 

to the number of people who travel, according to the means of transportation used, according 

to the age of the traveller, by type gender, and according to price and social level. All of this 

Indonesia has and with its advantages and uniqueness. 

Various regions in Indonesia also have tourist destinations that are no less unique and 

attract people's attention. One of the unique destinations that should be visited is the tourist 

village. Until now, there are various kinds of tourist villages in Indonesia that offer unique 

views as well as cultural treats and interesting local community potential. Like China Town in 

Bandung, Kampung Batik Semarang, or Kampung Batik Lawean Solo. 

Several tourist villages are already popular and visited by many people. Over time, 

various tourist villages have emerged that are no less exotic and have the potential to become 

popular tourist attractions and the existence of this tourist village can be an option. The 

existence of this tourist village in addition to getting recreation and fun entertainment, can also 

explore various products or crafts created by the creativity of the local community. Some tourist 

villages also offer special souvenirs that can be taken home. 

Kampung tourism, was developed as an effort to build the community's economy in the 

tourism sector carried out by a group of non-governmental organizations. The basis of this 

village tourism is community development with its unique creations. Village tourism is an 

alternative nature tourism / ecotourism which is expected to have a multiple impact on the 

growth of various sectors of people's lives, especially economic improvement (through 

additional income from tourist visits). Usually Village Tourism is directed in the form of 

cooperation with large companies around the area as a form of CSR (Corporate Social 

Responsibility) / Community Development program. 

Currently, the tourism village has become an activity that is understood by many parties, 

bringing positive development to tourism activities themselves and the surrounding community 

in the form of economy and employment. This encourages many communities to establish a 

village or tourist village in their area. The number of villages that declare themselves as tourist 

villages will ultimately provide varied choices for potential tourists. Tourism Village is a form 



of sustainable development through the promotion of rural productivity that can create jobs, 

distribution of income, preservation of the environment and local culture, increasing 

community participation, respecting traditional and cultural beliefs and values (Mustabsirah, 

2015). 

Tourism village is one of the local community-based tourism activities or Community 

Based Tourism (CBT), which is a continuation of the ecotourism concept, where the 

community or local residents as tourism producers play an important role and become the main 

actors in decision making that affect and benefit the community. life and environment. The 

concept of Community Based Tourism (CBT) is expected to be able to overcome the negative 

impacts of industry, such as poverty due to income inequality and natural damage. The aim is 

to protect and restore natural resources in balance with local and cultural identities and to serve 

the community's economy. 

Bekelir village is famous for its mural village tours, three-dimensional paintings and 

graffiti with creative, unique and instagramable designs. In the past, Bekelir Village had the 

status of a slum village, especially because of its location close to the banks of the Cisadane 

River. The practice of gambling, buying and selling drugs, and brawls often adorn the area. 

The majority of people's professions in Bekelir Village are traders. The existence of Bekelir 

Village is a pure idea from the local community (Widjanarko, 2017). This community initiative 

was later supported by the Mayor of Tangerang and received support from a private paint 

company. The goal is to preserve the environment and introduce local wisdom typical of 

Tangerang City through painted images, such as the Lenggang Cisadane Dance, Gambang 

Kromong, Al Azhom Mosque, Cokek, Laksa and many others. (Panduwinata, 2018). 

Bekelir name itself has the meaning of many colors. The type of tourism in Bekelir 

Village, namely Creative Thematic Tourism. Bekelir Village is located on Jalan Perintis 

Kemerdekaan, RW 01, Babakan Village, Tangerang District, Tangerang City. With an area of 

approximately 4 hectares, there are as many as 300 decorated houses making Bekelir Village 

filled with bright colors that look clean and well-organized. Local residents along with artists 

from the archipelago were involved in the process of making Bekelir Village. The entire 

process of working on Bekelir Village is without using the Regional Revenue and Expenditure 

Budget (APBD). Inaugurated on November 19, 2017 by the Mayor of Tangerang, Arief R 

Wismansyah, now Kampung Bekelir has become a popular tourist destination in Tangerang. 

With various activities in Bekelir Village such as Car Free Day, various types of dance 

and music entertainment are able to bring in local and foreign tourists, especially the distance 

is not far from Soekarno Hatta Airport, Tangerang. No less interesting activities that can make 



tourists want to visit are, making wood crafts, seed houses, making home-made products and 

culinary activities at night. This can be used as an alternative cheap tourist spot that can attract 

many tourists and also improve the welfare of local residents. Bekelir Village also promotes to 

be known to the public through social media, namely Instagram, Facebook, Twitter, YouTube 

and other social media. This is considered capable of introducing Bekelir Village to the wider 

community. 

The presence of tourism can encourage the people of Kampung Bekelir to actively 

participate in achieving the goals of welfare and empowerment of local communities. In 

Community Based Tourism (CBT) the role of the community is very identical with community 

participation so that it can be used as a form of a new paradigm of tourism development that 

carries the principles of sustainable development in order to achieve a more equitable 

distribution of people's welfare, so that the process of development and development of the 

tourism sector in Kampung Bekelir can grow and benefit the community. 

According to Sastrayuda (2019) there are four concepts in the tourism village 

component: 

1.  Uniqueness, authenticity, distinctiveness. 

2.  Located adjacent to a great natural area. 

3.  Relates to cultural groups or communities that essentially attract visitors. 

4.  Have the opportunity to develop both in terms of basic infrastructure and other 

facilities. 

The purpose of the study was to identify and analyze the economic benefits created by 

the application of the CBT concept in Bekelir Village for the community and to know the 

limitations of the application of the CBT concept and tourism development in Bekelir Village. 

According to Law no. 10 of 2009 concerning tourism. Tourist attraction is anything that 

has uniqueness, beauty, and value in the form of a diversity of natural, cultural, and man-made 

wealth that is the target or purpose of tourist visits. 

The definition of tourist attraction according to Marpaung (2002) is a formation of 

related activities and facilities, which can attract tourists or visitors to come to a certain area or 

place. Attractions are the basis for tourism. Without a tourist attraction in a tourism area it is 

difficult to develop. 

According to Antariksa (2016), directly related to poverty alleviation efforts, the 

tourism sector has a very important role. The tourism industry can reduce poverty levels 

because of its distinctive characteristics: 



1.  Consumers come to their destination so as to open up opportunities for local residents to 

market various commodities and services, 

2.  Opening opportunities for efforts to diversify the local economy that can touch marginal 

areas, 

3.  Opening opportunities for small and medium-scale labor-intensive economic enterprises 

that are affordable by the poor, 

4.  Not only depends on capital, but also depends on cultural capital and natural capital which 

are often assets owned by the poor. 

Tourism Economic Impact 

The total economic impact of tourism is the total number of direct, indirect and induced 

impacts, each of which can be measured as gross output or sales, income, employment and 

added value (Santosa, 2011). 

The impact of tourism on the economy has a positive relationship in both the short and 

long term. In other words, tourism is an important driver for economic growth (Brandano, 

2013). 

Some of the advantages of tourism to the economy according to Dhiajeng (2013a) 

include: 

a. The contribution of tourism in the country's foreign exchange. 

b. Generate income for the community. 

c. Generate jobs. 

d. Improve the economic structure. 

e. Open investment opportunities. 

f. Encourage entrepreneurial activity. 

According to Dhiajeng (2013b) tourism also has a detrimental impact on the 

community, including: 

a. Dangers of dependence on the tourism industry. 

b. Increased inflation and land values. 

c. Increased import frequency. 

d. Seasonal production. 

e. Slow payback. 

f. Drive other external costs. 



According to Ernawati (2018), Community Based Tourism is a tourism management 

model managed by local communities that seeks to minimize the negative impacts of tourism 

on the environment and culture and at the same time create a positive economic impact. The 

concept of CBT means that the tourism management in the place concerned is managed by the 

local community, including the overall management of tourism in the location, including the 

preparation of all products or services needed by tourists. 

Suansri (2003a), defines CBT as tourism that takes into account environmental, social 

and cultural sustainability aspects. CBT is a tool for community development and 

environmental conservation or in other words CBT is a tool for sustainable tourism 

development. 

Community Based Tourism (CBT) Principles 

There are several basic principles of CBT presented by Muallisin (2007), namely: 

1.  Recognize, support and develop community ownership in the tourism industry. 

2.  Involve community members in starting every aspect. 

3.  Develop community pride. 

4.  Develop the community's quality of life. 

5.  Ensure environmental sustainability. 

6.  Maintaining the unique character and local culture. 

7.  Helping the development of learning about cultural exchange in the community. 

8.  Respect cultural differences and human dignity. 

9.  Distribute profits fairly among community members. 

10.Play a role in determining the percentage of income (distribution) in projects in the 

community. 

Based on UNEP and WTO (2005) the principle of Community Based Tourism (CBT) 

include: 

1. Social 

▪ Involve community members in starting every aspect. 

▪ Develop community pride. 

▪ Develop community quality of life. 

2. Economy 

▪ Recognize, support and develop community ownership in the tourism industry. 

▪ Distribute profits equitably to community members. 



3. Culture 

▪ Maintaining the unique character and local culture. 

▪ To foster learning about cultural exchange and human dignity. 

4. Environment 

▪ Ensure environmental sustainability. 

5. Politics 

▪ Play a role in determining the percentage of income (income distribution). 

According to Suansri (2003b) the principle of Community Based Tourism is seen from 

several aspects, including: 

1. Economy 

▪ Creation of employment opportunities in the tourism sector. 

▪ Generating local community income. 

▪ Generating community funds. 

2. Social 

▪ Improved quality of life. 

▪ Increased community pride. 

▪ Fair division of roles (gender, age, education). 

▪ Community organization strengthening mechanism. 

3. Culture 

▪ Encourage people to respect other cultures. 

▪ Encourage cultural exchange. 

▪ Culture development. 

4. Politics 

▪ Increased participation of local residents. 

▪ Increasing the power of the wider community. 

▪ Mechanisms that guarantee the rights of local communities in natural resource 

management. 

5. Environment 

▪ Development of carrying capacity. 

▪ Environmentally friendly waste disposal system. 

▪ Concern for conservation. 



According to Mulyadi (2011), in tourism development, community participation is 

divided into two types, namely: 

1.  Direct participation is conscious community participation directed at developing tourism, 

including mutual cooperation development, involvement in tourism entrepreneurs or 

through fostering a sense of belonging among the community by the government. 

2.  Indirect participation is participation that is carried out indirectly in contact with tourism 

activities. Individual communities indirectly receive contributions from tourism activities, 

including environmental hygiene maintenance, quality arts and culture development, beauty 

development and personality development. 

RESEARCH METHODOLOGY 

The object of this research is Bekelir Village Tourism which is located on Jalan Perintis 

Kemerdekaan, RW 01, Babakan Village, Tangerang District, Tangerang City. The location of 

Bekelir Village is located on the banks of the Cisadane River. Administratively, Kampung 

Bekelir consists of 4 RT. Bekelir Village is 4.2 km from Tangerang City Center and the total 

area of Bekelir Village is 4 hectares. The subjects of this research are tourism managers, 

tourists, and residents of Bekelir Village. 

The research is qualitative based on empirical research (a research method that uses 

empirical facts taken from human behavior, both verbal behavior obtained from interviews and 

real behavior carried out through direct observation) and quantitative with primary and 

secondary data sources. 

Sampling using the non-probability sampling method is a sampling technique that does 

not provide equal opportunities or opportunities for each member or element of the population 

to be selected as a sample (Sugiyono, 2010a). The technique used is purposive sampling, which 

is a sampling technique with certain considerations (Sugiyono (2010b), with the characteristics 

of all tourists who travel in Bekelir Village with age criteria more than or equal to 17 years and 

have spent their money in Bekelir Village destinations. In addition to tourists, managers, 

workers and business unit owners in tourist destinations as samples in this study to determine 

the income and expenses made, the number of samples used by the researchers was 200 people. 

Data analysis technique 

1. Multiple Effect Analysis 

a)  Income multiplier, the multiplier value of the tourist expenditure can be calculated by the 

following formula (Dube, R, 1995a): Keynesian Income Multiplier is the value created 



by the addition or subtraction of expenditures that are doubled to determine whether there 

is an increase or decrease in local income. To reflect the full impact of the additional 

expenditure. 

b)  Ratio Income multiplier, namely the value obtained from the addition and subtraction of 

direct income from the local economy which has been doubled to get the result of 

increasing or decreasing total local income. Keynesian Income Multiplier and Ratio 

Income multiplier can be projected by the following formula: (Dube, R, 1995b) 

1. Keynesian Income Multiplier = (D+N+U)/E 

2. Ratio Income Multiplier Type I = (D+N)/D 

3. Ratio Income Multiplier Type II = (D+N+)/D 

Where : 

D = Local income derived directly from E 

N = Local income derived indirectly from E 

U = Income earned induced from E 

E = Visitor expenses 

2.  Qualitative Descriptive Method 

In this study, qualitative data were analyzed descriptively by case studies, namely by 

describing, then providing interpretations with adequate rational interpretations of the facts 

obtained in the field, while quantitative data were analyzed by tabulation and descriptive 

statistics, Contribution of small businesses or business supporting activities tourism revenue 

on tourism income in Bekelir Village was analyzed using descriptive qualitative methods. 

Analysis of the data used in the study is to combine data obtained from the results of research 

in the field with data obtained from sources related to agencies. 

RESULTS AND DISCUSSION 

The type of tourism in Kampung Bekelir is Thematic Tour with 300 houses decorated 

with bright colors painted in three dimensions in the form of murals and graffiti, which some 

visitors use as a background when they take pictures, a clean and well-organized village 

coupled with ornamental plants. and other plants in the form of pots and so on. The types of 

houses in Bekelir Village are national or general, and the culture adopted by the residents of 

Bekelir Village is Sundanese Culture. 

The originator of Bekelir Village is Ibnu Jandi S.Sos., MM. Inspired by a study trip to 

Malaysia with four friends in April 2017. In April he asked Sukron to document the village in 



RW 01 and Kota Tangerang artist Abdi Sadrax to create animations of the initial and final 

conditions of the village. Then this concept was forwarded to the Lurah Babakan H. Abu 

Sofyan, S.Sos., Msi., together with the Lurah Babakan, Head of Tourism Rizal Ridolloh, Abdi 

Sadrax proposed the concept to the Mayor of Tangerang, as well as asking for his support and 

approval to realize the concept. 

In July, Abdi Sadrax offered the concept to paint companies (Pacific Paint and Samurai 

Paint), after being approved a development committee and socialization to the community were 

formed with full support. This development takes the form of a community of residents of RW 

01 by submitting a joint commitment that is contained in one container in the form of principles 

that form the basis for understanding tourism education by local residents, namely: 

1.  Safe, by always maintaining environmental security, such as night patrols that are carried 

out in rotation, CCTV installation in every corner of the village and the siskamlimg post 

is available. 

2.  Orderly, the community must always be orderly in guiding visitors around the village. 

3.  Clean, people must always keep the environment clean and the people who become tour 

guides always look neat and attractive. 

4.  It is cool, people are required to do greenery in every house so that the environment 

becomes beautiful and cool. Plus, every alley in the village is placed with aquaponics to 

add to the coolness. 

5.  Beautiful, there are hundreds of murals that beautify the environment and three-

dimensional paintings, ornate umbrellas to be a place to take pictures, and green aquaponic 

plants produced by visiting tourists. 

6.  Friendly, people are taught to be friendly, polite to visitors, provide various information 

needed by visitors regarding Bekelir village, invite visitors around to interesting photo 

spots. 

7.  Memories, every visitor who comes to Bekelir Village will have a memorable experience 

by walking around the village with various beautiful murals, and there are Bekelir Village 

specialties that visitors can enjoy, besides that there are various unique souvenirs typical 

of Bekelir Village. 

8.  In terms of the environment, the community is able to create a green and clean environment 

as evidenced by the implementation of the PHBS (Clean and Healthy Living Behavior) 

program by the Tangerang City Government, the community works together to clean and 

organize their environment by greening every house. 



With the fulfillment of the CBT principle criteria in order to form a conducive 

environment, the residents are also trying to improve their capabilities, including tourism 

training, tourism village development, management and management training for tourist 

villages, training on homestays, tour guide training as well as conducting comparative studies 

to other areas and forming Tourism Awareness Group (Pokdarwis) in Bekelir Village. 

From the data collection obtained, Bekelir Village has quite good supporting facilities, 

including: 

1.  Secretariat for the management of the Tourism Awareness Group (Pokdarwis) with a clear 

and transparent organizational structure that is running well. 

2.  Accommodation, it has been recorded that there are 7 homestays with a total of 15 rooms 

and a capacity of 98 people. The price offered per room is IDR 300,000. This price does 

not include an additional mattress for IDR 50,000. That price already gets three meals for 

one person. The cost of eating in the inn ranges from Rp. 15,000 – Rp. 20,000. 

3.  The guides come from local residents where the position of the guides is not fixed and 

very flexible, depending on the needs and conditions. 

4.  There are 12 food stalls and 6 grocery stalls. 

5.  Facilities, access roads that are neat and clean, adequate lighting, places of worship, 

supporting attractions, signage and information technology facilities. All in good condition 

and usable. Parking space with tickets Rp. 2,000, - for motorbikes and buses Rp. 10,000, 

- aquaponics at a price of Rp. 10,000.00 and the cisadane boat Rp. 10,000, - per person. 

Based on the results of calculations using the multiplier effect approach, the following 

results are obtained: 

Tabel 1. Local Multiplier Effek 

Kriteria Nilai Multiplier 

Keynesian Local Income Multiplier 2,69 

Ratio Income Multiplier Type I 1,75 

Ratio Income Multiplier Type II 1,91 

       Source: Research Results 

From the calculation results presented in Table 1, the following information is obtained: 

1.  The Keynes Income Multiplier coefficient is 2.69, where this value is greater than one (> 

1), which means that tourism activities in Bekelir Village are able to provide a fairly large 

economic impact on existing tourism activities, because the average expenditure issued by 



visitors while in Berkelir Village is able to increase local income, which means that the 

impact of the existence of Bekelir Village can provide additional economic and business 

opportunities as well as job opportunities, so that its existence needs to be preserved and 

there are always innovations made to create visitor boredom, by new things, can also add 

attractions related to the culture and habits of the Sundanese people in particular. The 

meaning of this multiplier is if the visitors spend their income in Bekelir Village of Rp. 

10,000, - then the income of the Bekelir Village community will increase by Rp. 26,900,- 

By looking at this value, tourism activities in Bekelir Village cannot be underestimated, 

because this activity contributes to the welfare of the local community as indicated by the 

value of the income multiplier. Therefore, the role of the government is needed in the 

development of tourism facilities and infrastructure that can increase the economic impact 

felt by local communities. 

2.  The Ratio of Income Multiplier Type I is 1.75, which means that with a value of >1 an 

increase in business unit income from visitor expenditure will result in an increase in the 

direct impact and indirect impact (income of business unit owners and local workers). The 

Type I Income Multiplier Ratio is a comparison between direct and indirect local income to 

direct local income, with a ratio value of 1.75 which means that when the visitors spend 

their income in Bekelir Village, Rp. 10,000, - then the income of the people of Bekelir 

Village will increase by Rp. 17,500,- which is the income of business unit owners and local 

workers. 

3.  Ratio of Income Multiplier Type II obtained a value of 1.91 if there is an increase of Rp. 

10,000,- tourist expenditure will result in an increase of Rp. 19,100,- in the total income of 

the community which includes direct, indirect, and induced impacts (in the form of income 

of business unit owners). , local labor income, and its expenditure on consumption at the 

local level). 

Based on the results of research and interviews, there are still some shortcomings in 

Bekelir Village that need to be a common concern and there is also a need for support from the 

Regional Government to advance this tourist destination, namely: 

1. Financial records and guest books are still not good so that the data is not complete. 

2. Inadequate facilities in Bekelir Village, namely the absence of a core building for Pokdarwis 

management. 

3. Parking lots in the Bekelir Village area are still inadequate and not neatly arranged. It is 

proven by the fact that there are still many two-wheeled vehicles parked carelessly, such as 



on sidewalks that should be used by pedestrians. Many parked cars take up the road and 

often cause traffic jams. 

4. Rejuvenation of uneven murals and paintings. Where the rejuvenation is only carried out at 

several points, such as on the main roads, while the inside of Bekelir Village still looks 

unkempt. 

5. Lack of reforestation in the Bekelir Village location such as the absence of shady trees. 

CONCLUSIONS AND RECOMMENDATIONS 

1. Conclusion: 

1. The presence of Berkelir Village has been able to increase people's income and economy, 

by opening related business businesses such as culinary, souvenirs, lodging in the form of 

MSMEs and also opening up employment opportunities, so as to reduce unemployment. 

2. The limitations of the CBT concept applied to Bekelir Village are problems of management 

professionalism, because it has not been managed with good management, there is no core 

building for this tourist attraction, less parking space and uneven mural rejuvenation. 

2. Implications: 

1. Able to increase the community's love and sense of belonging to Bekelir Village 

2. The occurrence of congestion due to the enthusiasm of tourists to visit and less parking space. 

3. The emergence of new livelihoods for the people of Kampung Bekelir and increasing the 

added value of income. 

3. Suggestions: 

1. It is necessary to rearrange the parking location in Bekelir Village due to insufficient parking 

space and causing congestion. 

2. Periodic repainting has not been carried out properly by the management or the community 

as well as mural innovations that keep up with the times. 

3. For further researchers can add other variables such as social impact, political impact and 

others with the existence of this Bekelir Village. 
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